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Presentation Overview

• Overview of External Communication

Strategy and Approach Sarah 

• Yield Activity Calendar Melanie

• Affordability Campaign Sarah & Melanie

• Looking Ahead Sarah

• Questions



Strategy & Approach

•Defining ‘External’

•Identifying short, mid, and long-term objectives

•Remaining agile – changing course for
unexpected opportunities and projects

•Serving as liaisons and leads for our units’ needs

•Working in teams outside of monthly meetings



Cross-Functional Yield Activity Calendar

Stripes Campaign Deposit Reminders

Holiday Card Red Carpet Days

Facebook Announcement Scholar Receptions

Orientation Guide Jeep Postcard

Affordability Postcard Email Communications

Award Letters Phone-a-thons

Orientation Invitation Family Nights

Financial Aid Notification

… and much more!



Affordability Campaign 

• Overview

• Postcard

• Email Communications

• Website

• Data Analytics

• Follow Up

Hot Spot on the IUB Home Page 



Affordability Campaign: Overview

• Address the reality of the current economic environment

• Be proactive about the need of more information 
regarding cost, value & affordability

• Bridge the recruitment gap about cost between 
admissions materials and the FAN

• Create a multi-media campaign to reach families through 
multiple avenues

• Involve outreach to both students & parents

• Beat Purdue



Affordability Campaign:  Postcard 
Sent to all admitted high school seniors (20K) 2/15



Affordability Campaign: Student Emails

• Sent 2/18 with link to website

• Email to resident
9,263; 34% view rate

2 most clicked links: affordability site & FAFSA

• Email to non-residents

11,925; 33% view rate

most clicked link (more than 20:1): affordability site



Affordability Campaign: Parent Emails 

• Sent 2/18 with link to 

affordability site

• Resident & non-resident 

versions

• Parents not yet in Connect; 

minimal data analytics



Affordability Campaign: Website

www.indiana.edu/~sfa/value 



Affordability Campaign: Web Analytics 
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Affordability Campaign: Follow Up

• Coming Soon:  Connect Survey to determine 
how best to convey messages and meet the 
needs of targeted audiences

• The Future – Website will live on as a living, 
breathing, evolving  piece



Looking Ahead

•Review of OEM Cross-Functional use of CONNECT
and available communication technologies

•Analyze deposit data and trends in connection with
communications regarding deposits

•Your thoughts?


