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Walgreen Company
Sample Search for X420

Information about companies, non-profits, and industries can be found using the resources from the:

· IU-B Libraries web page: http://www.libraries.iub.edu/findinfo.  

· X420 library page:http://www.indiana.edu/~libugls/Instruction/x420.htm.  

· Business/SPEA Library site: http://www.indiana.edu/~bslib/esources.html
Financial Overview

	Last Close 14-Feb-2005
	$42.25

	52-Week High
	$44.19

	52-Week Low
	$32.00

	Basic EPS
	$1.39

	Price/Earnings Ratio
	30.40

	Current Ratio
	1.81

	R&D Expense (mil.)
	--

	Advertising Expense (mil.)
	$230.90

	% Owned by Institutions
	63.50%


	 
	2004
	2003
	2002
	2001

	Annual Sales ($ mil.)
	37,508.2
	32,505.4
	28,681.1
	24,623.0

	Annual Net Income ($ mil.)
	1,360.2
	1,175.7
	1,019.2
	885.6


Company Information

“A drugstore chain with stores in 44 states and Puerto Rico. In addition, the company operates 3 mail service facilities. Prescription sales continue to become a larger portion of the company's business.
Source: Factiva  Company Search 02/15/05
Walgreen proffers an old-fashioned tonic for fiscal fitness: quality over quantity and homespun growth rather than growth through acquisition. It works. While Walgreen has fewer stores than its closest rival CVS, it is #1 in the nation in sales. Walgreen operates nearly 4,600 stores in 44 states and Puerto Rico, and has three mail order facilities. Prescription drugs account for more than 60% of sales; the rest comes from general merchandise, over-the-counter medications, cosmetics, and groceries. Walgreen builds rather than buys stores, so it can pick prime locations. For added convenience, more than two-thirds of its stores offer drive-through pharmacies, and almost all offer one-hour photo processing.

Source: Hoover's Online.  Factsheet.  “Walgreen Co.." 02/15/05
Walgreens is committed to improving our customers' lives across America. Last year, we gave over $1 million to numerous charities, donating over $250,000 to the treatment and cure of HIV/AIDS alone. Some donations are earmarked for specific fundraising events such as the American Cancer Society's Relay for Life, while others are made to research programs or given to areas showing greatest need. Each agency works to cure specific diseases afflicting our customers.
Source: Walgreens.com.  Community Affairs.  http://www.walgreens.com/about/community/default.jhtml 02/15/05
“Thirty consecutive years of record sales and earnings - that's the milestone we celebrated in fiscal 2004. Unusual? You bet - we're one of only two Fortune 500 companies to achieve a current streak of that duration. As we told our employees, "the people at the top of the mountain didn't just fall there." This achievement is due to long and hard work by thousands, many of whom are current or retired employees reading this report. Thank you - our goal at Walgreens has always been to build for long-term, consistent results which is precisely what we'll continue to do in the future.”
Source: Datamonitor Business Research Center. A statement by David W Bernauer, chairman and chief executive officer and by Jerry A Rein, president and chief operating officer of Walgreen is given below. The statement has been taken from the company's 2004 annual report. Walgreen Company. 02/15/05
A BATTLE over the word "free" could cost package-goods marketers millions of dollars.

The nation's leading drug retailer, Walgreens, is bucking a two-year-old edict by 
Wal-Mart Stores
 against using the word on packages. Package-goods suppliers bowed to pressure from 
Wal-Mart
 two years ago to stop using the word "free" on special packs with extra product at no extra cost. Since 
Wal-Mart
 accounts for 35 % or more of sales in many nonfood categories, most marketers ditched "free" for all retailers in the name of efficiency. Packs that were once "20% More Free!" became "20% Bonus!" or "20% More!"
	Source: “Free Becomes Fighting Word." Jack Neff. Advertising Age. Jan. 24, 2005 (ABI/Inform 02/15/05)



“The company anticipates operating more than 7,000 stores by 2010.

Digital photofinishing contributed significantly to the gross margin increase for general merchandise in 2004, as the company accelerated its replacement of analog photo labs with digital machines.


During fiscal 2004, Walgreens' market share in 59 of the top 60 front-end categories increased, as compared to all food, drug and mass merchandise competitors. Today, 55 million people live within a mile of a Walgreens and four million shoppers walk into a Walgreens store daily.


During fiscal year 2004 the company added $939.5 million to property and equipment, which included approximately $750.4 million related to stores, $93.8 million for distribution centers, and $95.3 million related to other corporate items. Capital expenditures for fiscal 2005 are expected to be approximately $1.5 billion.”
Source: Securities and Exchange Commission.  http://www.sec.gov  11/
News Sources 

“General Motors Corp.'s (GM) decision to drop Walgreen Co. (WAG) from its employee pharmacy network might "embolden" other companies to do the same, the head of Medco Health Solutions Inc. (MHS) suggested Tuesday. Medco, of Franklin Lakes, N.J., manages the automaker's pharmacy-benefits plan. This month Medco mailed a letter to some GM employees saying that as of March 1, Walgreen won't participate in GM's self-insured retail pharmacy network. Some GM employees covered by HMOs, which have their own pharmacy-benefit managers, still may continue to use Walgreen's stores. The dispute stems from GM's policy of requiring that prescriptions for some drugs must be filled by mail-order. GM and other companies have turned to mail-order pharmacy networks as a way to save money. Medco's own profit margins have been boosted by the shift to mail-order programs. 

Factiva 02/15/05
 
Walgreen Co. had January sales of $3,465,760,000, an increase of 14.3 percent from $3,031,114,000 for the same month in 2004. Sales in comparable stores (those open at least a year) rose 10.0 percent. January pharmacy sales increased 15.4 percent, while comparable pharmacy sales increased 11.9 percent. Total prescriptions filled at comparable stores increased 8.3 percent. Pharmacy sales accounted for 65.1 percent of total sales for the month. Fiscal year-to-date sales for the five months were $17,417,922,000, up 12.5 percent from $15,483,728,000. Comparable store sales for the fiscal year to date increased 8.3 percent. Comparable store front-end sales increased 7.0 percent during January. 

Walgreens opened 34 stores during January, including two relocations, and closed one location. At Jan. 31, the company operated 4,714 drugstores in 44 states and Puerto Rico, versus 4,314 a year ago. 

PR Newswire 02/02/05. (Factiva 02/15/05)
Pam Caplinger found medicine to combat a daughter's cold on a shelf in a Dillon grocery store. If some officials succeed in an effort to foil methamphetamine makers, she and other consumers might have to see a pharmacist. A bill before the Senate Judiciary Committee would restrict consumers' access to cold, allergy and flu medications that also contain a key ingredient for meth. The measure is patterned after a 2004 Oklahoma law credited with reducing meth lab seizures in that state by 80%. 
Source: Biotech Law Weekly 02/11/05  (Lexis/Nexis Business 02/15/05)
Investment Analysts Reports
WAG: While WAG appears to be gaining share from weaker chains, we believe that the

stock looks expensive at 28.1x our calendar 2005 earnings estimate. While ROIC

contracted from 12.4% in 1999 to 11.6% in FY04, it should stabilize here. Bottom-line

growth within the teens is already in the stock. We rate the stock Neutral. Within the

group, we prefer Overweight-rated CVS on the heels of that chain’s acquisition of parts

of Eckerd and related sales and earnings accretion potential.

Walgreen Co./Rite Aid Corp. J.P. Morgan. 02/03/05 (InvestextPlus 02/15/05)
Alternative Information Sources

	Students and community members from across the country are gearing up to take part in the first ever National Day of Action for Clean Air at Kodak on April 23rd. We need YOUR help to make this a success by organizing an event in your local community outside of a drugstore chain that sells Kodak film



CorpWatch: Holding Corporations Accountable.  http://www.corpwatch.org 02/15/05
PlanetFeedback: shared letters of complaint written about Walgreen Co. http://www.planetfeedback.com/sharedletters/
Additional Resources

Additional resources could include information about careers in drugstores, retailing, trends in retailing, pharmaceuticals and information about Walgreen’s competitors. Competitors include CVS, Wal-Mart, Albertsons, Krogers, 7-Eleven, Meijer, Costco, drugstore.com, Target, K-Mart, Rite-aid and more. Lists of competitors can be found on Factiva and Hoovers.com. 










cwalters@indiana.edu   02/16/05
